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Illuminating world news with maps
Mirror.co.uk uses interactive maps from Esri UK to help it shine a light on newsworthy events in the UK and around the world. 
Highly successful at engaging readers, the maps are attracting up to 375,000 views.

The Challenge
As one of the UK’s leading newsbrands, Mirror.co.uk is always looking for new ways to enhance its content. Journalists need 
to produce eye-catching, sticky, shareable stories. 

The Map
By using Esri UK’s Map Maker service, Mirror.co.uk journalists gain support to create high-quality interactive maps linked to major 
news events. Produced rapidly to meet strict deadlines, the maps have covered a wide range of topics, from the Football World Cup 
to the London Marathon, from missing Malaysia Airlines flight MH370 to the solar eclipse.

The Results
Esri UK’s maps allow the Mirror to communicate additional information with clarity, giving readers more insight into news and events. 
The maps also serve as valuable interactive tools, helping to increase readership. For example, the 2015 Solar Eclipse map attracted 
up to 45,000 views per hour, reaching a total of 375,000, while the London Marathon map was embedded in over 20 different stories 
and generated 350,000 views.

“ 
Mirror.co.uk creates sticky, engaging and shareable online news. 
Esri UK’s Map Maker service has helped us to enliven key stories 
with interactive maps, providing a more satisfying experience for 
our audience and boosting readership numbers.

Andy Rudd, news editor, Mirror.co.uk

“


